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Abstract 
Hedges and boosters as meta-discourse markers have been the focus of many studies. There may be cross-cultural difference 
among the users of these markers. This comparative study intends to compare the use of these markers between two mass-
circulation newspapers in Iran and the United States, Keyhan and Washington Post, respectively, about the Eleventh course of 
presidential election in Iran. To this end, articles of seven days before and seven days after the election of these two newspapers 
were gathered. Both textual and quantitative analyses were done by the researchers. One-way ANOVA was conducted to 
compare means of the use of hedges and boosters in these two newspapers. The findings of this corpus analysis showed that more 
boosters and more hedges were used by Keyhan and Washington Post respectively. It was also revealed by the finding that there 
is a significant relationship between Keyhan and Washington Post on the use of hedges and boosters before and after the election.  
© 2015 The Authors. Published by Elsevier Ltd. 
Peer-review under responsibility of Academic World Research and Education Center. 
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1. Introduction 
This paper examines the use of hedges and boosters as meta-discourse markers in two mass-circulation 
newspapers in Iran and the United States, Keyhan and Washington Post, respectively. Meta-discourse is the manner 
writers or speakers use to proceed in their interaction with their readers or listeners. Meta-discourse is dealt with in a 
way that it takes place in a social engagement (Hyland, 2005; Dafouz-Milne, 2008; Amiryousefi and Barati, 2011; 
Hu and Cao, 2011).  
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For the crucial importance of meta-discourse in repertoire of rhetorical studies, it has attracted increasing 
attention in the past decade, especially, researchers of social constructionist and functional orientations to discourse 
and corpus analysists have focused on this concept to identify more plausible patterns of interaction and cohesion 
across texts (e.g., Abdi, 2002; Hyland and Tse, 2004; Hyland, 2005a, b; A¨ del, 2006; Abdi et al., 2010; Hu & Cao, 
2011).This importance of meta-discourse is highlighted in a way that academic writers draw their findings according 
to a set of rhetorical strategies in their own field of study and social environment to make arguments, provide 
evidence and check claims so that  readers are persuaded (Hu & Cao, 2011; Abdi et al., 2010; Hyland, 2005a; 
Flowerdew, 1997; Crismore et al., 1993; Bazerman, 1988; Vande Kopple, 1985). 
For example, in the taxonomy of (Hyland and Tse, 2004), the social and interpersonal engagements are 
considered. That is, while interactive resources “let the writer manage the information flow to provide preferred 
interpretations” (Mirzapour and Mahand, 2008), interactional resources “focus on the participants of the interaction 
and seek to display the writer's persona and a tenor consistent with the norms of the disciplinary community” 
(Hyland 2004, p. 139) and in this paper we deal with the latter resources.  
Two categories of the interactional resources are hedges and boosters. According to (Mirzapour and Mahand, 
2008), hedges show the speaker’s unwillingness to present propositional information categorically, such as seem, 
probably, could. These words and utterances indicate the speaker's uncertainty; that is, he or she talks about what he 
or she does not have enough information. According to (Renkema, 2004), hedging in the political discourse is a 
strategy used to reveal the degree of uncertainty about a given proposition. It can also be used as a way of avoidance 
from full responsibility for the statement in utterance. So, as (Yule, 1996) claims hedges violate the quality maxim of 
(Grice, 1975). Consequently, in hedging statements are opinions rather than facts and reduces their force. However, 
expressions used to indicate strong persuasion are described as boosters such as clearly, obviously, and of course. 
Boosters let writers express conviction and claim a proposition with confidence. They also show engagement and 
solidarity with an audience, emphasizing shared information, group membership, and direct engagement with 
readers (Itakura, 2013; Mirzapour and Mahand, 2012;Hyland, 1998; Myers, 1989). 
Many researchers have conducted studies on the use of hedges and boosters as meta-discourse markers. Many of 
those studies show cross-cultural and cross-linguistic differences. According to this notion, in a study conducted by 
(Hu and Cao, 2011), hedges and boosters were examined in the abstracts of applied linguistics articles of English- 
and Chinese-medium journals and also between abstracts of empirical and non-empirical academic articles. To this 
end, 649 abstracts were collected from 8 journals of applied linguistics. The results showed that there was significant 
difference between these articles. English-medium journals used more hedges Chinese-medium journals and 
abstracts of empirical research articles used more boosters than non-empirical academic articles. Similarly,        
Mirzapour and Mahand, 2012) examined hedges and boosters in native and non-native Library and Information and 
Computer Science Research Articles. Therefore, 20 research articles were chosen from Iranian and international 
journals. The findings revealed that hedges and boosters used in Library and Information articles were more than 
Computer Science Research Articles.  
(Serhold, 2012) examined the use of hedge and booster in academic writing of Swedish advanced learners of 
English according to the IMRAD model. The results showed that hedges and boosters were used in the Introduction 
and Discussion more than the remaining sections. Also, the results further revealed that male students used more 
hedges and fewer boosters than their female counterparts. The findings of previous research shows that the use of 
hedges and boosters is of paramount importance in different articles with different formats. Based on the importance 
of the use of these meta-discourse markers in different texts, in this study, the use of hedges and boosters in 
newspaper articles in Iran and the United States of America have been analyzed by comparing Keyhan and 
Washington post articles during the course of Iran’s eleventh presidential election. Therefore, attempts have been 
made to answer the following two research questions: 
x Are there any differences/similarities in the use of hedges and boosters between Keyhan and Washington 
post articles before the election? 
x Are there any differences/similarities in the use of hedges and boosters between Keyhan and Washington 
post articles after the election? 
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2. Methodology  
2.1. Material 
We chose two mass-circulation newspapers in Iran and the United States, Keyhan and Washington Post, 
respectively, which covered Iran’s eleventh presidential election on  June 14 and collected their articles related to 
the election from 7th to 21st June (a week before and a week after the election). Both newspapers had devoted 
considerable time to discussions about different candidates of Presidential election of Islamic Republic of Iran. 
2.2. Operationalization of hedges and boosters 
As (Hu and Cao, 2011) cited, following Hyland’s meta-discourse model (see Hyland, 2005a; Hyland and Tse, 
2004) and Holmes’s study on linguistic resources for conveying epistemic and affective meaning in English (see 
Holmes, 1982, 1988); Lakoff, 1973) assertion, we identified four properties of hedges and boosters, based on which 
we collected hedges and boosters of newspaper articles. These properties are: (a) hedges and boosters are explicit 
markers in the text; (b) hedges and boosters indicate writers’ view over entire propositions; (c) hedges and  boosters 
modify the illocutionary force of speech acts; and (d) for recognizing  hedges and boosters, context should be taken 
into account. 
2.3. Procedure 
All the data were identified and counted with great care and precision according to the (Yule, 1996; Hyland, 
2004) definitions of hedges and boosters. The counting has begun respectively from the first day of Washington Post 
and Keyhan and completed carefully. After completion of counting, all the data was submitted to SPSS analysis to 
find statistical relationships between the articles of these two newspapers before and after the election. 
3. Results 
In order to address the research questions of the study, the following results were obtained: 
Table 1. Descriptive statistics for the hedges and boosters of Keyhan and Washington post before and after the election. 
Meta-discourse 
markers 
Keyhan before 
N       M       SD            
Keyhan after 
N       M       SD 
Washington post before 
      N       M       SD 
Washington post after 
N       M       SD 
hedges 26    0.28    0.735          55      0.15     0.11      18     0.37    0.14  29     0.72     0.19 
boosters 64    0.71   0.445          27   0.84     0.21      30     0.62    0.17 11     0.27     0.15 
     
 
Table1 shows the descriptive statistics for the use of hedges and boosters by Iranian and American newspapers 
(Keyhan and Washington post respectively) seven days before and after the presidential election of Iran. More 
boosters were used by Keyhan before and after the election than its American counterpart. 
 
Table 2. One-way ANOVA to compare means of Washington Post and Keyhan articles before and after the election. 
Meta-
discourses 
Sum of squares  df Mean squares F Sig. 
Between groups      7.096 3     2.365 11.620 .000 
Within groups      41.933   206     0.204   
Total      49.029   209    
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As shown in Table 2, one-way ANOVA was conducted to see whether there is significant relationship between 
articles of Washington Post and Keyhan. The articles were divided into four groups (Washington Post before and 
after the election, Keyhan before and after the election). There was a statistically significant difference at the p < .05 
level for the four groups: F (209) = 11.620, p = .000. Just the same as reaching statistical significance, there was also 
difference in mean scores between groups in the use of hedges and boosters (see Table 1).  
4. Discussion 
In this study the quantitative and textual analyses were done. All the gathered newspaper articles from Keyhan 
and Washington Post (Iranian and American newspapers respectively) were analyzed by the researchers and the 
frequency of the hedges and boosters were obtained for both groups.  
As shown in Table1, Keyhan (Iranian newspaper) used 26 hedges and 64 boosters before the election. This 
overabundance of boosters shows Iranian excessive certainty toward the results of their presidential election. On the 
other hand, existing a few hedges shows that there was little uncertainty about this election. Based on the results, 
Washington Post (American newspaper) used 18 hedges and 30 boosters before the election, which shows that there 
was considerable difference between Keyhan and Washington Post on the use of hedges and boosters before the 
election.  
There was also considerable difference between these two newspapers on the use of hedges and boosters after the 
election. As shown in Table1, Keyhan (Iranian newspaper) used 5 hedges and 27 boosters. This overabundance of 
boosters over hedges in Keyhan articles Iranians are confident with the results of presidential election and keep 
strong stance about it. Washington Post (American newspaper), also, used 29 hedges and 11 boosters. This 
overabundance of hedges over boosters in Washington Post articles shows that Americans still have doubts about 
the results of the presidential election of Iran even after its completion.  
These notable differences are related to political and culturally-based conventions that are evident in the larger 
sociocultural contexts in which these two newspaper articles are embedded (Golebiowski, 2002; Taylor and Chen, 
1991). Due to political stance of our country in the international world and it restricted relationship with other 
countries and also its restrictions and problems in foreign policy, there have been developed degrading and doubtful 
remarks and opinions by these countries toward our country and its different ceremonies. The overabundance of 
hedges used by Washington Post before and after the election corroborates this fact. 
In this study, the use of hedges and boosters were examined between four different groups. The results revealed 
that there is significant relationship between these groups in the use of hedges and boosters. The findings of this 
study are in consistence with the study conducted by (Mirzapour and Mahand, 2012) in which hedges and boosters 
were examined in native and non-native Library and Information and Computer Science Research Articles and there 
was found significant relationships between them. The findings of this study are also consistent with the study done 
by (Hu and Cao, 2011) in which hedges and boosters were examined in the abstracts of applied linguistics articles of 
English- and Chinese-medium journals and also between abstracts of empirical and non-empirical academic articles 
and the results showed that there was significant difference between these articles. 
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